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Dear community and industry stakeholders,
Visit Mankato Board of Governors and Staff are pleased to provide
the 2017 annual report outlining an incredible year of growth for
the organization and impact for the community. This report should
provide you with a deeper understanding of Visit Mankato’s mission,
the impact of our work, as well as the state of the whole industry.
As an organization working toward increased wealth for the
community and enhanced quality of life for residents, Visit Mankato
finds itself in the middle of exciting movements. For example,
research released by Longwoods International has discovered a “Halo
Effect” from destination marketing efforts, being that they positively
influenced impressions about a destination as a place to live, attend
college, start a career or retire. The impression deepens after a visit.
This research has given further clarity to the importance of Visit
Mankato’s work. The organization is truly involved in economic impact
on a level far beyond tourism dollars.
To that end, a partnership was formed with Greater Mankato Growth
to work on talent attraction that would also inspire visitation. This
campaign is now known as More Mankato, complete with a robust
community website featuring virtual tours and a significant national
marketing budget.
In August, the Visit Mankato Board took a long view at the
organization’s work and set its sights on various long-term goals with
priorities on enhanced visitor experiences, destination development,
replacing Vikings Training Camp with new opportunities and revenue
growth. To be successful, our work cannot be done in a vacuum
and thankfully community leaders feel the same about their work
to improve the community. It is more important than ever to strike
where opportunity presents itself and capitalize on synergies with
collaborative partners. We are proud to say Gather in the GreenSeam,
MN Senior Games, More Mankato, regional recreation facilities
development and the Show Your Badge program are great examples
of successful collaborative work.
As always, we are thankful for all
of the volunteers that make
Visit Mankato such a great
organization as well as to the
industry stakeholders who work
with us to make our community
a wonderful visitor destination.
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how visit mankato operates
Visit Mankato, in existence since 1984, is the local destination management organization (DMO).
It was formally recognized as the convention and visitor’s bureau. It is an affiliate of Greater Mankato
Growth, Inc., which also includes the regional chamber of commerce and economic development
organization, Greater Mankato Growth, downtown development organization, City Center Partnership,
and GreenSeam, which utilizes agriculture to build on the region’s extensive agribusiness assets to
develop the ag economy. The organization is a non-profit 501(c)6 that is dedicated to marketing Greater
Mankato as a premier travel destination to encourage visitor spending that creates a positive impact on
the wealth of the community and residents’ quality of life. Funding for Visit Mankato comes primarily (75
percent) from a three percent hotel/motel tax collected by the City of Mankato.
A 18-member Board of Governors, representing a cross-section of the community, oversees the
organizational and related destination management operations. The Visit Mankato staff includes seven
full-time employees and is assisted by a robust internship program.
MISSION: Visit Mankato will lead the development of the visitor economy in Greater Mankato.

Visit Mankato drives the tourism economy through the collaborative efforts of three divisions:

Leisure

Conventions

Sports

Budget Breakdown of
Visit Mankato’s Primary
Areas of Work
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state of the leisure & hospitality industry
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Impact of Minnesota Tourism:

GROWTH IN BILLIONS

sales at leisure and hospitality businesses grew 49 percent from 2004 to 2016, including a 3 percent annual growth for 2016.

Sales: $15B

Grow gross leisure and
hospitality receipts/
sales of tourism in
Minnesota; gross sales
annually more than
$41 million a day

Revenue: $969M
Generate state and local
sales tax revenue from
tourism; generated annually
18 percent of all state sales
tax revenue

Jobs: 264,899
Increase leisure and
hospitality employment
in Minnesota; size of
employment 11 percent
of total private sector

*Note: data for leisure and hospitality sector, 2016

Impact of Blue Earth County Tourism:

Sales: $200M
(up 4% over 2015)

Jobs: 4,204

(up 2% over 2015)

Tax Revenue: $13M
(up 3% over 2015)

Wages: $59M
(up 8% over 2015)

*according to Minnesota Department of Revenue and Minnesota Department of Employment and Economic Development
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state of the leisure & hospitality industry
Industry statistics in Mankato:

Traveler Stays by Season

Fall 27%

(Sept-Nov)

Summer 29%
(June-August)

1,317

Winter 27%

269

Hotel rooms

(Dec-March)

Hotel rooms in
City Center

Spring 17%
(April-May)

$95.27

Avg. daily rate as of Dec. 2017
(up 4% over Dec. 2016)
Our seasons closely follow the state of Minnesota’s.
Above is a breakdown of traveler stays by season.
*Note: data from STR report

$

15

Hotels

*Note: data reflects Jan-Dec 2017 over Jan-Dec 2016

%

(up 4% over 2016)

(up 4% over 2016)
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mankato
brand platform

The Mankato brand summarizes Mankato as a compelling destination through the phrase “Now Playing.” This is
an experiential invitation, which captures the distinctive essence of the city and spirit of the area from a tourism
and lifestyle perspective. The brand encapsulates Mankato’s charm as a bike-friendly, small city with extensive
scenic trails and uniquely blends them with its enriching cultural encounters and a vibrant downtown.
The name of our destination brand is “Mankato.” It also embraces the considerable tourism assets of North
Mankato. However, our research determined that the destination of Mankato had the highest level of awareness
in key external markets. While the destination name “Mankato” will lead the brand, the attractions, venues and
facilities of North Mankato will be presented to visitors once they have demonstrated an interest in the brand.

Overall Tourism Positioning for Domestic Leisure

Target Audiences

In Minnesota, only Mankato with its vibrant downtown uniquely
combines these qualities in a bike-friendly and historic river valley
that offers enriching cultural encounters like headliner concerts,
theater, music, visual arts and lively night entertainment.

Key Brand Strengths for Leisure Travelers

For people who enjoy fitness, wellness and escape from the
everyday, Mankato is their Minnesota destination of choice because
of its accessibility, small town feel and extensive cycling
trails, open country roads, downhill slopes, river rapids and
opportunities for playing at outstanding sporting venues.

Leading Strengths:

Trail activities: cycling, running, hiking, downhill skiing, walking,
mountain biking, kayaking

Mankato’s brand is intended to enhance the value and reputation
of the city among target audiences including leisure travel, meetings
and conventions, sports and events and the local community.

Mankato’s key brand strengths highlight the city’s distinctive
tourism features and experiences. The following key features and
experiences are the pillars of the Mankato brand. They should
receive greatest prominence in brochures, advertising, websites,
sales materials, etc. Some will be emphasized more than others
depending upon the target audience and the objectives that are
being addressed.

Wellness activities: marathons, River Ramble, fun runs, fun rides

Companion Brand Strengths:

Concerts and performing arts: concerts including recording
artists, theater, symphony, chorale, ballet
Visual arts: arts walk, Arts by the River, art centers and galleries,
Third Thursday Gallery Walk
History: local history and Native American history
Sports and fitness events: Vikings Training Camp, MSU-Mankato
Hockey, Mankato MoonDogs
Venues for sports tournaments: softball, baseball, basketball,
soccer
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The Brand Essence

This is the basic building block or DNA
that holds the brand together. It makes
it easier to describe the premise of the
brand and what it represents. The brand
essence of Mankato is:

Trails + culture and sports

Driving Leisure Traffic

111,563

Total inquiries from all sources
including website sessions, email,
phone (down 17%)

leisure

185

Local and state news articles/
interviews featuring Visit Mankato and
its events like the Mankato Marathon

(up 19%)

6,005

marketing & development

Encouraging Visitation

Facebook fans (up 13% with
engagement rate down 24%)

Product Development

Focus on events and trail promotion
strategies...key brand strengths
Advertising: online advertising efforts will
be event-based, featuring major local events
throughout the year. Print ads focus on the
bike-friendly status of Mankato.
Travel Writer Program: this program
is designed to showcase Mankato in an
editorial concept with the goal of having
travel writers write about the destination in
well-read publications.
Event Campaigns: miscellaneous event
promotion, in addition to direct advertising
dollars spent online/in print.
Social Media Engagement: daily building
and maintaining relationships with followers.
Media Releases: sent statewide/
nationwide to promote community events.

Establishing the Tourism Brand

Front-line Staff Training: iKNOW Mankato
is an initiative meant to educate front-line
staff of the tourism brand and everything
Mankato has to offer.

3,130

To remain competitive, Visit Mankato puts
high priority on product development as it
supports or participates as a partner in a
number of projects.

Twitter followers (up 10% with
engagement rate up 11%)

Example include:
•Trails improvement (signage, bike
parking, etc.)
•Verizon Center Expansion - Event Center
•Regional Recreation Facilities - Sales Tax
Extension
•Front Street Activation - Events

1,250

Instagram followers (up 32%)

3,180

E-newsletter subscribers
(up 39%)

*Note: data reflects Jan-Dec 2017
over Jan-Dec 2016

Providing Visitor Information

E-newsletters: this includes three
e-newsletters for the Mankato Marathon,
general visitors and local stakeholders.

Brochures

Informational Material: print (visitor
guide, maps and brochures) and website.

• 25,000 visitor guides produced in 2017
and distributed to kiosks in high-traffic
visitor areas in the community. They are
mailed to visitors who request them and
are distributed to 37 travel centers across
the state and provided at numerous
events, tournaments and conferences. The
number of printed guides is down as more
visitors turn to online resources.

Information Tables: a visitor table/
concierge is provided at major community
events.
Calendar of Events: this includes
providing hospitality partners with a list of
upcoming events to be communicated to
visitors and for staffing purposes.

• 10,000 Bike Hike guides distributed

Community Branding: this work is about
integrating the tourism brand visually
throughout the community (i.e. street
banners, welcome signs, etc.).

• Other materials:
•Tear-off maps in all hotels and
attractions and at the Visitor Center
•Betsy-Tacy map
•Dakota Conflict brochure
•Trail of Heroes Veteran Monument/
Memorial map

Gather in the GreenSeam

Gather in the GreenSeam is a promotional campaign running September through October to celebrate
the entire spectrum of people, organizations and businesses that make this area the most prosperous
agricultural region in the country. The mission is to increase awareness of the GreenSeam, primarily
Greater Mankato area in the first year, and drive visitors to agri-tourism related services and activities
as well as other GreenSeam partners. Visit Mankato leads the promotional campaign highlighting the
themed weekends as well as all participating partners. Visit Mankato secured a new event grant from
Explore Minnesota Tourism for this event.
4.5 million

Total estimated impressions

9,556

Website sessions

5%

Increase in hotel average
daily rate over previous
three-year average

3%

Increase experienced in
hotel occupancy rate over
previous three-year average

22

Participating partners
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convention
sales & marketing

Attracting conventions and meetings has been an important strategy in growing the visitor economy. This is
because convention attendees tend to stay longer and spend more than leisure visitors and they tend to come in
large groups. The average convention size Visit Mankato works with is approximately 300 people with the typical
booking window being 12 to 24 months out.
Hosting conventions and meetings not only helps sustain the city’s hospitality industry and private event venues
year-round but also benefits Mankato’s public venues, like the Children’s Museum of Southern Minnesota or the
Blue Earth County Historical Society that are rented for events. The benefit here is often exposure to unique venues
that can cause a bounce-back visit for leisure purposes.
Convention sales staff channel their attention on attracting state and regional conventions with a focus on the City
Center Campus to force compression to other properties. Specifically, they target state and regional associations,
SMERF (Social, Military, Education, Religious, Fraternal) markets, agricultural and medical markets and large business
meetings. The City Center Campus is typically an attraction for meeting planners of larger conventions and meetings
because it offers more hotel rooms and entertainment options within walking distance, in addition to the most
breakout rooms in one location.

Attracting meetings and conventions
• Prospecting
• Trade shows
• Sales calls
• Grants/financial incentives
• Sponsorships

55

Leads sent

(down 14%)

38

56

Booked events

Bids sent

(down 17%)

(down 5%)

*Note: data reflects Jan-Dec 2017 over Jan-Dec 2016

• Marketing

2.2M

• Memberships

We are experiencing a cap on the number of
conventions that can be hosted in the community.
Therefore, less leads are being sent, and we are
focusing on the ones with the most impact to
maximize the event.

21

Conventions assisted
by Visit Mankato

Economic impact
from events in 2017
(up 29%)

(down 16%)

*Note: data reflects conventions in 2017

Meetings and Conventions Brand Positioning

“For delegates and planners, Mankato presents some of the most affordable and easily accessible elements for
successful meetings and conventions in Southern Minnesota. We excel at hosting meetings and conventions
because of our diverse lodging, highly skilled event management teams, accessibility, affordability and our stateof-the-art facilities. Planners feel confident organizing meetings here because it reflects well on them, enhances
their reputation, they are less stressed, and they feel more successful. Delegates feel good meeting here because
it reflects well on them, inspires success and they can share special moments with colleagues, friends and family
while enjoying our extensive trails, outdoor adventures, sports and cultural encounters.”
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city center campus
The City Center Campus (CCC) is a significant asset in Mankato’s City Center. With the Civic Center being connected
via skyway to two hotel properties, the Campus can to draw major events related to conventions, sports, concerts,
expos and more. Therefore, it is important that this asset receive particular attention concerning its marketing and
sales activities.

City Center Campus Coalition

The City Center Campus Coalition includes the Verizon Center, Hilton Garden Inn, City Center Hotel and Visit Mankato
to develop, implement and monitor a fully integrated sales and marketing plan to promote an all-inclusive Campus.
Visit Mankato leads and facilitates the Coalition.

Goals and Objectives

Goals and objectives of the sales and marketing efforts are to increase business in the City Center, to promote
full utilization of restaurants and other conveniences of the downtown entertainment corridor and, perhaps most
importantly, to maximize and increase downtown, as well as Greater Mankato, hotel occupancy.
The City Center Campus had a successful first year hosting various events in the new Verizon Grand Hall.
Out of all the event types held at the Verizon Center, the number of meetings and conventions increased by
55 percent year over year. In early 2017, the Coalition set goals through 2020 with 2017 as a baseline to increase
attendance and event days by three percent year over year.

SHOW
BADGE
YOUR

In 2016, Visit Mankato and City Center
Partnership created a new initiative
to offer special promotions from City
Center businesses to people attending
conventions in Mankato. Large-group
convention attendees tend to stay
longer and spend more than leisure
visitors. The Show Your Badge program
will help draw convention attendees to
City Center businesses.

“We truly enjoyed our experience in Mankato in September. The
staff at the Verizon Center was wonderful to work with, and the
event center is a beautiful place to host a conference. And, of
course, the food was wonderful. We had really good reviews from
our attendees.”
-Peggy Schmid, Meeting Planner
“Mankato was a wonderful host for our corporate meeting/
team building event! From kayaking down the Minnesota River,
to homemade ice cream, to dinner and drinks at more than one
restaurant, and wine tasting in the barrel room at Chankaska
Creek Ranch and Winery, we had a blast and would recommend
Mankato as a great destination for your next event!”
-Carrie Shatek, Meeting Planner

BREAKDOWN BY TYPE OF EVENT 2017

% ATTENDANCE BY EVENT TYPE 2017
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mankato sports commission

The Mankato Sports Commission was launched in fall 2014 with the primary objective being to promote
competitive and other sporting events in the Mankato area by attracting and supporting athletic events to the
city. The Sports Commission works as a department within Visit Mankato and works with many community
partners to attract various events. It has a dedicated staff and is led by 21 Sports Commissioners that serve in an
advisory role to the Sports Commission staff, Visit Mankato President and the Visit Mankato Board of Governors.

While the objective may be to attract sporting and competitive events, this is done with room night and
economic impact as the main goals. Along with taking on many regional, state and national events, the
Sports Commission works closely with area amateur groups to identify new opportunities and consider the
creation of new events if the market is there.
Staff focuses their efforts on enticing sporting events and
prospecting leads that will meet certain criteria to ensure the
greatest return on investment. Those criteria are listed below:
• Filling slower times in the year
• Finances/potential ROI
• Room nights
• Prestige of the event
• Staff resources
• Attendees
• Economic impact
• Community support

“MAGFA was seeking to create an event to bolster our most successful
tournaments, the Rising Stars and the Peppers Classic. An event that could
bridge the two tournaments together and create an entire week of softball
in Mankato, “Peppers Week”. The Mankato Sports Commission grant helps
to reduce the financial risk and burden for our small nonprofit, while helping
MAGFA to create an event that has significant impact to the organization, our
local girls, and the Mankato economy.”
-Matt Mangulis, Mankato Area Girls Fastpitch Association

Sporting Tournaments Brand Positioning

Vision Statement

Our vision is to create an overall great
destination for sporting and competitive
events in the Mankato area.

Mission Statement

Our mission is to drive the visitor economy
in Greater Mankato by providing leadership,
guidance and expertise that enables the
attraction, support and/or administration of
sporting events and tournaments to the area.
The Sports Commission has a number of
committees that operate on a regular or as
needed basis to ensure the mission of the
Commission continues to be met. These
committees include:
• Event support
• Facilities development
• Marketing and sales
• Nominating committee

“For organizers, event rights holders and event participants, Mankato presents the most outstanding and easily
accessible venues and facilities for academic, youth and amateur sporting events in Southern Minnesota and
some of the best in the Midwest. Organizers and event rights holders feel confident conducting events here
because of our outstanding track record in hosting successful events, our professional assistance and how we
enhance their reputation and that of their events. Participants feel good competing in Mankato because it reflects
well on them, they feel successful, it’s affordable, and they can enjoy special moments with colleagues, friends
and family while enjoying our vibrant downtown, extensive trails, sports and cultural encounters.”
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sports
sales & marketing
Attracting sporting events

Marketing: this primarily includes
online, social media, direct mail and
print strategies.

Trade shows: staff attend about two
trade shows a year that provide us
visibility in front of many event rights
holders and to identify sport governing
bodies and events that would be a
good fit for Mankato.

Following last year’s successful passage of a
referendum in Mankato and North Mankato to
extend the local sales tax, efforts shifted to get
approval at the legislature. Greater Mankato
Growth, Inc., including Greater Mankato
Growth and Visit Mankato staff, played a
leading role in successfully advancing this
issue at the legislature including testimony,
meeting with legislative leaders and
coordinating grassroots efforts locally. Now
that the sales tax funding has been secured,
projects to improve some of our existing
recreational facilities are underway.
In addition, GMG, Inc. continues to lead
efforts to advance the facilities development
process locally. In September and October
2017, the Mankato Sports Commission
hosted a series of meetings facilitated by
the Minnesota Amateur Sports Commission
with recreation user groups and recreation
facility owners to gather information on the
current state and future needs of sports
organizations and facility operators in the
region and determine where opportunities
may be present for those entities to partner
on facilities development. In December 2017,
GMG, Inc., in partnership with MASC, released
a report summarizing those meetings, as well
as providing analysis of key considerations
and proposed steps moving forward.
In 2018, GMG, Inc. will work collectively with
the cities of Mankato and North Mankato,
the School District and any other potential
partners to move forward with the necessary
steps to arrive at fully vetted facility plans
that can be considered by the relevant
government bodies.

Grants/financial incentives: event
planners are working hard to save every
penny, and many start-up events need
some financial assistance to get their
event off the ground. Destinations that
can help them do that often win out in
a bidding competition.

Memberships: industry
memberships allow the ability to
engage with our target audience.
Collateral and website: both the
sports planning guide and website
details need to pique the interest of
event rights holders that may not be
familiar with the community.

Sales connections: staff are working
to seek out and to influence local
contacts who have expertise in certain
sports or who have connections to state
tournaments or organizations that could
host events in Mankato. Staff maintain
relationships with all local sporting/
athletic groups (i.e. youth sports,
universities, community recreation, etc.).
Sponsorships: this strategy provides
visibility and alignment with events that
the Commission would like to see grow.

63

presented by the

The program involves quarterly
gatherings of key leaders from
the community’s area sports
and recreation organizations for
the purpose of communication,
learning and idea sharing
between organizations and the
Sports Commission.

28

32

Booked events

Bids sent

Leads chased

(down 10%)

(down 3%)

(up 9%)

*Note: data reflects Jan-Dec 2017 over Jan-Dec 2016

65

Sporting events
assisted by Visit Mankato

12.5M

Economic impact
from events in 2017
(up 35%)

(up 103%)

*Note: data reflects events in 2017
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mankato marathon

Half

The Mankato Marathon had a successful eighth year in 2017. This year also introduced new Cheer Teams
strategically placed throughout Sibley Park, one of the more mentally-difficult course areas to get through.
The Mankato Marathon continues to include every type of participant from the Diaper Dash to the full
Marathon. Runners continue to rave about the beautiful course, the Front Street finish and the unparalleled
support from fans and volunteers, all of which are the reasons the Mankato Marathon continues to receive
accolades like being named as a Top 20 Half Marathon and as one of the most Beautiful On-Course Scenery
in the country by The BibRave 100.

Full Marathon
My Bold Walk

1.5M

Relay Marathon

KidsK

Economic impact
o f t h e M a ra t h o n
45%

spent on
Marathon lodging

25%

spent in food/beverage
sector during Marathon

10K
Toddler Trot

10,000

Marathon Attendees
60% non-local

5K

12

4,194
Diaper Dash

Runners

(17% in full marathoners from 2016)

event servicing
Prospective and incoming event organizers often take advantage of the many services provided by Visit
Mankato to ensure their time and resources are maximized. All of the following are provided for free.
Bidding assistance: your planning
starts with Visit Mankato coordinating and
submitting competitive bids from local
meeting and lodging facilities. Bids will be
reviewed or, upon request, a formal bid
presentation will be made to your executive
committee or board of directors.
Facility site inspections: after reviewing
the competitive bids, we invite you to visit
Greater Mankato and experience firsthand
our state-of-the-art conference facilities and
hotel properties. You will also meet with
experienced planning staff at the facilities.
Program planning: the goal of the staff at
Visit Mankato is to match your convention
needs to our big city amenities and
attractions, customizing your convention to
Greater Mankato. We can arrange to have
local dignitaries provide welcome letters/
opening remarks, invocations from area
clergy, guest speakers or entertainment
options. We also serve as a liaison with
local businesses and services to assist with
implementation.

Shuttle transportation: as a service to
you, Visit Mankato can coordinate shuttle
transportation to and from conference and
meeting facilities, local attractions, guest
events or other planned activities/tours.
Attendance promotion: once Greater
Mankato has been selected as the
convention site, Visit Mankato will promote
the area to generate maximum attendance.
Upon request, a brief audio-visual
presentation highlighting Greater Mankato
will be given at your membership meeting
or annual convention.

Visitors information and coupons:
Visit Mankato created a Guide to Visiting
& Living in Greater Mankato to help
visitors feel welcome and comfortable
in our beautiful community. This guide
includes great coupons and information
regarding dining, attractions, shopping,
arts and entertainment, historical sites and
accommodations.

Media and public relations: a current
convention calendar is maintained to
facilitate planning schedules and to inform
businesses and residents of events coming
to our area. A complete list of news media
contacts is available, and, upon request,
we will help convention planners work with
local media contacts for best coverage.
Guest tours and events: to promote
a quality experience for guests traveling
with convention attendees, program
arrangements for guests and families
can be arranged. These include visits to
local attractions like shopping, gallery and
vineyard tours, golf, theater, local parks and
gardens, and historical and cultural sites.
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greater mankato
Awards and Accolades

Best Half
Marathon in
Minnesota
In its 2016 listing,
RunnersChoice.com
ranked the Mankato
Marathon Half as best in
the state based on runner
votes.

One of Most
Underrated
Restaurants in
Minnesota

#3 for
Christmas
Light Displays
in Minnesota

#15 Place to
Find America’s
Best Sunsets

One of The
Knot’s Best of
Weddings 2017

The Rapidan Dam Store
was rated in the top
nine most underrated
restaurants in the state
of Minnesota in May 2016
by onlyinyourstate.com.

Kiwanis Holiday Lights
was voted No. 3 for
12 Christmas Lights
Displays in Minnesota
That Are Pure Magic by
onlyinyourstate.com in
November 2016.

Mankato was ranked No.
15 on Expedia’s list of
the Top 20 Places to Find
America’s Best Sunsets
in 2016.

Chankaska Creek Ranch
and Winery in Kasota was
recognized as one of The
Knot’s Best of Weddings
in 2017.

Best Brewery
in Minnesota in
2017

Best Waffle
Fry in
Minnesota in
2017

August Schell Brewing
Co. was voted the best
brewery in Minnesota in
August 2017 by WCCOTV viewers.
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Tav on the Ave was
voted as having the best
waffle fry in Minnesota
in September 2017 by
WCCO-TV viewers.

Top 20 Half
Marathon
& Beautiful
On-Course
Scenery
The Mankato Half
Marathon was named
a Top 20 Half Marathon
and as one of the most
Beautiful On-Course
Scenery in the country
by The BibRave 100 in
November 2017.

One of
America’s Best
Hockey Towns
of 2017
Mankato received national
recognition as one of
America’s Best Hockey
Towns by SmartAsset.com
in February 2017.

One of Most
Highly Rated
Restaurants in
Minnesota
Pagliai’s Pizza received
far-reaching notoriety after
representing Mankato on
onlyinyourstate.com’s 10 Most
Highly Rated Restaurants in
Minnesota in April 2016.

Best Beer Bar in
Every State in
2017
Mankato Brewery was
named the Best Beer Bar
in Minnesota in February
2017 by CraftBeer.com.

greater mankato
Promotions at Work
Below are just a few highlighted examples of how the marketplace has been promoted in the last year.

Travel blogger article:
December 2017

Most popular tweet:
July 2017

Mankato Marathon ranking

Most popular organic Facebook
post: September 2017

Gather in the GreenSeam
The Land Magazine ad

Print ad for
2017 Explore
Minnesota
Travel Guide

Most popular boosted Facebook
post: May 2017

Print ad for
2017 Have Fun
Biking Guide

CityPages Winter Packages online
ad: December 2017

CityPages
Winter
Packages
online ad:
December
2017
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staff
visit mankato

Anna Thill, CDME
President

Joelle Baumann
Special Events Manager

Danielle Duffey
Convention Sales Director

katie Adelman

Marketing & Communications
Coordinator

Chris Willaert

Carrie Kijenski

Sports Commission Director

Marketing & Communications
Director

Nichole Rojas
Visitor Services Specialist

Crystal Olson
Visitor Services Specialist

Staff involvement

Visit Mankato staff have leadership roles or are members of many regional, national and local industry-related associations, groups, councils,
commissions and boards.
• Destinations International
• Explore Minnesota Tourism Council
• Minnesota Association of CVBs
• Southern Minnesota Tourism Association
• Minnesota River Valley National Scenic Byway Alliance
• Minnesota Lodging Association
• National Association of Sports Commissions
• 2018 Super Bowl Advisory Board
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• 2018 Super Bowl Tourism Marketing Committee
• Greater Mankato Growth Young Professionals
• Greater Mankato Growth Leadership Institute
• Hospitality Sales & Marketing Association
International
• City Center Partnership Marketing Committee
• Meeting Planners International - Minnesota Chapter
• Minnesota Sports

• Meet in Minnesota
• Associations North
• Sales Tax Extension Committee
• City Center Partnership Board
• Kiwanis

visit mankato
2017 Board of Governors

JO Guck Bailey

Alissa Brekke

Kevin Buisman

Dr. Cuong Huynh

Gwenn Wolters

Jay Reasner

Randy Knutson

Steve Tacheny

Dain Fisher

Andy Wilke

Alison Zelms

Boe Lindvall

Radio Mankato - Chair
Joined 2010

Discover Chiropractic
Joined 2015

Knutson + Casey Law
Joined 2013

River Hills Mall
Joined 2017

Pioneer Bank - Secretary &
Treasurer
Joined 2013

Rasmussen College
Joined 2014

Hilton Garden Inn
Joined 2016

City of Mankato
Joined 2017

Minnesota State University,
Mankato - At-large
Joined 2015

Pub 500
Joined 2013

Bent River Outfitter
Joined 2016

Mike Drummer
Drummer Companies/
Microtel - At-large
Joined 2015

Jennifer Heimer
Profinium
Joined 2015

John Nelson

Mount Kato Ski Area
Joined 2017

Burt Lyman
Verizon Center
Joined 2010

Jessica Potter
Blue Earth County
Historical Society
Joined 2013

Mitzi Roberts
Dance Express
Joined 2017

Resigned 2017
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visit mankato
volunteers and committees

Sports Commission

• David Wittenberg, Stifel - Chair
• Steve Hatkin, Mankato Clinic - Vice Chair
• Holly Ahlbrecht, Feeding Our Community
Partners/MAD Girls
• Jeff Annis, Retired AD/Coach
• Lori Benike, Scheels
• Audra Boyer, Community Education & Recreation
• Kevin Buisman, MSU, Mankato Athletics
• Bobby Fleischman, MSU, Mankato
• Paul Gasper, Pioneer HiBred/Soccer Association
• Ashley Hanley, KEYC-TV
• Ryan Kragh, Bethany Lutheran College Athletics
• Jeff Lang, Radio Mankato
• Stephanie Loeffler, Mayo Clinic Health System
• Robert Madsen, Agstar
• Jay Reasner, Pub 500
• Beth Rohrich, Sport Pix
• Ashley Steevens, City of Mankato
• Jon Thompson, Taylor Corporation
• Phil Tostenson, City of North Mankato/Caswell
Park/Mankato Peppers
• Troy Volk, Volk Transfer
• Jadon Witte, River Valley Hearing
= Executive Committee
= Marketing Sales & PR Committee
= Event Selection & Support Committee
= Facilities Education Committee

Convention Sales Committee

• Claudia Christy, Verizon Center
• Carrie Flanagan, Hilton Garden Inn
• Kaaren Grabianowski, Children’s Museum of
Southern Minnesota
• Jennifer Heimer, Profinium
• Erin Herding, Mankato City Center Hotel
• Lucas Newbauer, Mankato City Center Hotel
• Anna Saastamoinen, Courtyard by Marriott
• Brian Sather, Verizon Center
• Victoria Vogel, Hilton Garden Inn
• Danielle Duffey, Visit Mankato
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City Center Committee

• Carrie Flanagan, Hilton Garden Inn
• Erin Herding, Mankato City Center Hotel
• Eric Jones, Verizon Center
• Rick Lecy, Mankato City Center Hotel
• Burt Lyman, Verizon Center
• Brian Sather, Verizon Center
• Steve Tacheny, Hilton Garden Inn
• Alison Zelms, City of Mankato
• Anna Thill, Visit Mankato
• Danielle Duffey, Visit Mankato

Gather in the GreenSeam Committee

• JO Guck Bailey, Radio Mankato
• Kevin Buisman, MSU, Mankato Athletics
• Kaaren Grabianowski, Children’s
Musuem of Southern Minnesota
• Brent Krohn, B&B Krohn Farms
• Jessica Potter, Blue Earth County Historical
Society
• Bridget Norland, Greater Mankato Growth
• Joelle Baumann, Visit Mankato
• Carrie Kijenski, Visit Mankato
• Anna Thill, Visit Mankato

Visit Mankato Awards 2017
Volunteer of the Year:

Each March, we recognize a person or
group during the annual meeting who
has made an outstanding contribution
to the organization, demonstrated
leadership through service and
volunteerism and contributed to the
betterment of quality of life, business
environment and economic vitality.
• Sandra Oachs, Spinners Bar & Grill

National Travel & Tourism Awards:

In recognition of National Travel &
Tourism Week in May, Visit Mankato
honored people and/or businesses in
four categories, including restaurants,
retail, attractions and hotels. These award
recipients were recognized via videos
on YouTube and social media reaching
51,284 people with 32,796 views.
• Emily Mailhot, Holiday Inn Express &
Suites - Hotel
• Lori Benike, Scheels - Retail
• Curt Van Asten, Mankato Brewery Attraction
• Christopher and Patrick Person and
Natasha O’Hara, MIO - Restaurant

Business Hall of Fame Awards:

Each November, Visit Mankato gives out
two awards during the Greater Mankato
Growth, Inc. Business Awards and Hall of
Fame. The first award is the Hospitality
Award for which a person, group or
organization has gone above and beyond
to provide outstanding hospitality to the
visitors of Greater Mankato or who has
helped promote Greater Mankato as a great
destination. The second award is the Bring
It Home Award, which recognizes a person,
group or organization that works alongside
Visit Mankato to bring a significant event
home to Greater Mankato.

• Mankato Ribfest - Hospitality
Award
• Paul Gaspar, Mankato United
Soccer Club - Bring It Home Award

more mankato

We know our community needs talent to fill significant job openings and a strong customer base that will
keep the marketplace booming well into the future. Our region has a great story to tell and the More Mankato
campaign aims to position this community as a place where people want to live, visit, work and businesses
want to locate. A virtual tours website, moremankato.com, was launched in November with a robust marketing
plan supporting it to attract, recruit and retain prospective employees, tourists and residents.

10,405*

MoreMankato.com pageviews
O PPORT UNI T Y. L I V E S . H E R E .

1,435

Facebook Live video of launch views

*Since launch date of November 15

annual events

Blues on Belgrade

The city of Mankato keeps its visitors and residents entertained year-round with plenty of exciting events and
festivals. Almost all events are focused on celebrating the unique character of the Mankato area—including
its history, climate, location and friendly atmosphere. Here are some of the top annual events and
festivals in Greater Mankato throughout the year.

Mahkato Annual Traditional
Pow-Wow, September
Mankato River Ramble, October

Kiwanis Holiday Lights,
November/December

Ribfest, August

visitmankatomn.com/mankato/visit/events
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It’s all so close!

12 Civic Center Plaza, Suite 1645
Mankato, MN 56001
507-385-6660
800-657-4733
visitmankatomn.com
visitors@visitmankatomn.com
Visit Mankato

VisitMankato

VisitMankatoMN

